
 
 

Membership Survey Results – 2021 
 

1. Background 
 
In December 2020 the Club issued an online survey to members.  70 responses were received from a 
mixture of players (adult / junior), parents of minis and juniors, social members, past players and 
volunteers. 
 
The results of this survey are summarised below. 
 
2. How members regard the Club 
 
The vast majority of the respondents were very positive in their feedback on the Club.  When asked 
how likely they would be to recommend the Club to others (on a scale of 1-10) over 80% gave a score 
of 9 or 10.  That gives a “net promoter” score of 77 which is a very high score. 
 

 
In terms of the values that the respondents felt best fit with their experience of the Club the following 
scored most highly: 
 

• Friendly (51 Strongly Agree / 19 Agree) 
• Inclusive (38 Strongly Agree / 30 Agree) 
• Community spirited (39 Strongly Agree / 29 Agree) 
• Respectful (42 Strongly Agree / 24 Agree) 
• Value for money (43 Strongly Agree / 26 Agree) 

 
The following also had a reasonable degree of support but also the highest level of people saying that 
they felt that these values did not match their experience of the Club: 
 



• Ambitious (15 Disagree) 
• Competitive (8 Disagree) 
• Progressive (5 Disagree) 

 
The things that the respondents told us were very important to them are: 

 
There is, therefore, a close fit between the things that matter the most to members and their experience 
at the Club.  Inclusion, fun and community spirit are clearly important factors and these fit with a 
number of the values demonstrated by the Club.  However, there would also seem to be the need to 
maintain that environment whilst building the quality of coaching and performance of our teams. 
 
A selection of comments from respondents: 
 

The club has the right values of 
sportsmanship and respect 
 

Very friendly and family 
oriented club 
 

Great inclusive atmosphere. 
Suitable for semi-serious 
amateurs, kids, supporters and 
those looking for a genuine 
sporting community 
 

Welcoming and inclusive for 
players of all standards 
 

It’s a nice family club 
 

welcoming and good 
atmosphere 
 

Friendly , family club 
 

Togetherness and spirit 
 

Friendly and welcoming ethos 
 

Friendly & inclusive 
 

Good coaching 
 

Rugby club with social values, 
completely inclusive and fun 
 

It's a friendly, welcoming club 
with great grounds 
 

The atmosphere and the ethos. 
It is a place that even now I 
feel is a safe and family like 
place 
 

Friendliness and the 
inclusiveness 
 

 
 
Areas for improvement – a selection of comments: 
 

More regular training 
 

More social events 
 

Stronger youth section 
 



More member retention 
 

Open the place more often, 
don't shut early on Saturdays 
 

More formal coaching and 
especially for specific player 
profiles 
 

Female team 
 

More encouragement to 
players to stay after games 
 

Better real beer choice 
 

A better bar service 
 

Better facilities, performance 
 

More active vets team 
 

Would like to see more people 
attending all matches as 
supporters and socializing after 
 

More junior team players 
 

More competitive 

 
 

 
 
3. Facilities 
 
The investment in the bar / social areas is reflected in the feedback on the club facilities and the pitches 
are also regarded as being of reasonably good quality.  But it is also clear that there is improvement 
required to the changing rooms and showers 
 

 
The following improvement suggestions were made: 
 

Changing rooms x 12 
comments 

Floodlights x 3 comments Gym facilities x 4 comments 

Bar – new sofas / modern 
furniture 

Patio x 5 comments (a number 
focused on providing some 
shelter) 

 
Less rubbish around outside 
the club house / more 
scheduled maintenance 

 
Windows in the club house 
 

More safety lighting around the 
club 

 

 
4. Social 
 
The following were the most suggested types of social events: 
 

• Showing of rugby games / other sport – 81% 



• Special events / parties (e.g. Halloween / Xmas) – 61% 
• Lunches before senior games (focus on adults) – 50% 
• Dinners – 49% 
• Quiz nights – 49% 
• Lunches before senior games (focus on families) – 39% 

 
In terms of engagement with club members on social media, Facebook is clearly the most popular 
platform but there would also be material engagement with the Club on Instagram.  This should be 
looked at as we do not currently use Instagram.  This could be simply done through linking the 
Facebook page with an Instagram account. 
 

 
5. Club Administration 
 
The general impression of the management / administration of the Club is positive with over 90% of 
respondents rating it as very good or good. 

 
 
 
 


